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Routiner insipid accomoda:·ion and rGSignation to the controlling 

influence of others will not ensure prngress in design, ot best 

stagnation. A designer is no1· a cusl'odian, a filing clerk, no 

dig nitary either who only wants to malnl'ain and expand his 

sphere of domination. 

He must be cbl e to think i nclependently ,.- • 

Three things can be concluded from this : 

The chief executives must respect the independent thinking of 

their designers. 

Al IO\-v them the necessary time for that. 

Chal !enge to the designer. 

The designer must be fully involved right from the inception of the 

product deve!opment up to the producl·;on in series. 1 1 ve mentioned 

!·hat already.

A cleverly method for 1·he developmenl· of design will never suffice. 

You would only continue along the Vvell beaten track.s bul· not make 

any progress. h is not th';) methods of design work that ure decisively 

i mportant and gu�rantee good resu I l's. Of course, 1 do not want to 

insir.uate any benefit of a confused, disorganized, chaotic W□'/• 

Let me cite the Braun exampl e again � our strategy as designers is to take 

all conditions, all inpüt c!ata, all requirements of deslgn and production 

engineering seriously but n o t  to accept any as definite without 

�· reserva, 1 ons.

In our practical work 1 we always immediately test our designs in all 

stoges of developrnent with l·hree-dirnensional models. 

Since: the final result is to be a three-dimensional object. With 

sketches and renderings drnmati c as they may be 

we would only deceive otJrselves and others. 
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We are about to destroy our biosphere Önd start getl"ing afraid of poisoni ng r 

di sease, asphyxi aJ-e. 

But whi eh effects have high voll·age pylons
r 

skyscrapers, super-highways, 

satelite cities, streetlighl·ing
r 

p-:irking lots, elevators on our psyche, 

on our in1·erhuman relations ?

lt is known thaf· the occupants of masses of concrete buildings tend to 

have depressions. ßut who investigates al I those things purposively ?

1s any research carried out here ? Who after all takes things seriously ?

could imagine that people of s�bsequent centuries will get goose 

pimples vvhen J·hey think of all the thoughtlessness with which we 

today liHer our aparl"ments, our cities, our scenery wif-h a chaos of 

. assorted junk of every description. Which fatalistic inertia we have 

visovis the effects of things. Think of all these impositions we endure 

of which we are only half awure. 

We at Braun try to consider J·hat we only know little aboul· l·he psycho­

trop: c effects of things. We try to design our products deliberately 

neuJ-ral and unobtrusive. They don 1 t impose their presence, they don't 

vie for center-stage, J-hey dominate us less l·han most oJ-her producl·s 

of thi;; 1·ype. 

But t·hor is only a small beginning. 

Sporadically and too divergently we can see rhe J·asks with which men 

as 1·he desi gners of the world 

are confr-:mted. 

and this inckdes product engineers 

In a firs!· approxirnai"ion we see how these tasks can be solved. "!"hat is 

in global terms wil·h 1·he same int·er.sive joi nt effort with whi eh ·-ve have 

pursued the technification, the industrialization and the destruction­

machi nery of the wor ld. 
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But good design �real. Al I of us have ar� interest in better, more 

usable products. And we have to c·apitalize on this in1erest. Sooner 

or later, more or less intensively 

very mornent. 

but never less .than in this 

Can good design contribute to the success of a company ? 

Yes, because in J·he· long run it does not contribute to the success of 

.a company to work against the inJ-erests of the people for whom it 

u IJ-i mately I ives.

And t·hese are not the shareholders, nor the managernent and definitely

not the trade 

SeptemSer 22, 197 5 
Rams / Uthe 

but the buyer, J·he u I J·i maf·e consumer, the man.




